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What top-ranked CEOs know about

Book Publishing
that you don’t, but should.

A-list celebs, political wonks, and CEOs at global and national companies publish books 

and set the airwaves abuzz with tales of triumph, temptation, and triviality. 

They do it because they understand it’s bigger than the book.

But why should you, leader of a thriving company, take time to write a book? Why join 

the talking heads who assume everybody wants to know how they got to the top? 

Because you’re one of them.

Writing a book sets you up for the next great 

opportunity, even while you're sitting pretty in 

the C suite. Whether you’re eyeing retirement, 

or want to solidify your reputation as one of 

the “good ones” in Corporate America, a 

book puts the stamp on your career. 

People are waiting to read your story of making 

it to the top – they just don’t know it yet. Here’s 

what top CEOs who’ve added “author of” to 

their bio understand about the intersection 

of branding, reputation, credibility, and 

book publishing.
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Corporate leaders are known for the 

company they led to the top, but they’re 

also inventing brands of their own. Think 

Bill Gates (deep thinking super nerd), 

Sheryl Sandberg (no-nonsense anti-chick),  

and Howard Schultz (hippy turned world 

visionary).

They do it because readers want to know 

the story behind their successes. They want 

to know your story, too – the one only you 

can tell. 

A book is the best way to leave a footprint 

that won’t be erased when you move on to 

whatever’s next for you, whether it’s a 

board position, a high-level consulting 

practice, or headline speaker at global 

events.

Writing a book 
is an incredible way 
to build your brand.
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Everyone wants a s/hero. Leave your 

humility at the door and tell the world 

(in an honest, yet mildly glorified 

manner) that you add more to the 

corporate scene than an expensive suit 

and an impressive set of charts.

You’ve got knowledge the next 

generation of leaders needs. 

Be the hero! 

Becoming 
“author of”
establishes 

your expertise.
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Long after you’ve moved on to the next 

chapter of your life, your book will be 

here, sharing the story of what X-Y-Z 

Corporation accomplished and what 

you did to make it happen. 

You didn’t pour your blood, sweat, and 

ideas into the company to see it all 

vanish when the next whiz kid comes 

along. Your contributions are the 

foundation of the company’s early and 

most recent successes. It’s ok to want 

others to recognize your expertise. 

Make sure your hard work isn’t 

forgotten by the next generation of 

leaders. 

A book can do that for you.

Your book
allows you to
leave a legacy.
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